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Fig. 1. Change of the number of the patients with HIV infection and AIDS, condom consumption in Japan.
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Fig. 2. Change of HIV positive rates in blood donor and pregnant women in Japan.
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Fig. 3. Rate of initial sexual intercourse in Japanese pupils in 2005.

Table 1. Autonomous regulation of TV commercial broadcast
for condom

1) Broadcast is allowed after 23 : 00.

)
2) No portrait of condom
3) No sexual expression
4) Announcement of the brand name of condom is allowed once
the end of the commercial.
5) No portrait of bed
6) No expression of kissing
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Specialty store “Condomania”.

VIL EfABEMAIY F—LEEEY
OBEHITHEEIE, a2V F—2ZMICHFETH D,
@B % 238335 W ) B (b Pimicd 5 &

B EilaryF—2%2505%),

@AY F— 2D %Mo 7272 TEEDLILLHICL
THL (ME-TEE L0ZIRT &, K, HIV,
EDIFRIZDO L),

@ONZ L TTITHERZO D225 % < o

GOFRLIR=ZADF#RARTE TFRED FE 5,

OFBELEEATRVEIICLT, a¥ F—2%2EhIT
BEBHT,

Dir S8 728855 % BEH A HE 5o

@MITTHR> TIPS LHICLTHRILETEAS
£

QU L7725, av F—2%2ME 2055, B ILMH»
5R=ZZA%EH L,

W0z F—23ETIE LTRHT 5,

Ty 2 223 5L &%, L3262 %2%),

@rENDANFT Y F—228) —OMEIER.

BRI EY) —2DD Y 4 Thay F—rHE) —%
9.

@Wa ¥ F—2a%&fli9) L PEARR DN D DIEDF ) HE
Vo

BFPEH L TIDEDIIHE A,

VIL 232 K—L% v R—2ADRIHEE
(I F—A%2H2BIET, DTy 7 A% LT

VWEBITARNS ] [TV F—AZBFLTVWEI L

Ty 7 ABBEFPHLTVBIHICEL L], [FHEET

by y A —F] Lo ERMNH Y, Rt



158 H & 1t %

g

At MAR. 2007

B

Table 2. Law for defense and bring-up of teenagers in Na-

gasaki, Japan

2nd clause of 9th article
Sale or donation of contraceptive devices by any traders to
teenagers are prohibited.
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A condom campaign for the prevention of sexually transmitted diseases in
Japanese teenagers

Shinya Iwamuro
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Toshi Center 9F, 2—-4-1 Hirakawa-cho, Chiyoda-ku, Tokyo, Japan

Ten percent of junior-high school pupils and 40% of high school pupils have initial sexual intercourse in
Japan. However, only half of them use condom, therefore, the prevalence of sexually transmitted diseases
(STDs) and the risk of unexpected pregnancy are high in Japanese teenagers. Disappointingly, the move-
ment against condom campaign for teenagers or the law of sales limitation of condom for teenagers are pre-
sent. The most effective tool of condom campaign is the TV commercial of condom. However, TV commer-
cials of condom are self-regulated in Japan, and these circumstances do not contribute condom campaign. On
the other hand, the usefulness of condom use for the prevention of STDs is described in the textbook of
junior-high school. In addition, the details of appropriate condom use are described with some photographs
in the textbook of high school. It is very important to give teenagers impression and sympathy to condom.
One’s sexual partners, who do not use condom because it is bothersome or uncomfortable, are unsympathetic
to one with the explanation quoting the Mother Teresa’s word “The opposite of love is indifference”.



